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The Governor's Charity Steer Show will celebrate its
27th anniversary at the Iowa State Fair.  This year the
theme of the state fair is "State Fair Time".  The show ring
competition takes place Saturday, August 15th, at 4:00
p.m., in the Pioneer Livestock Pavilion at the Iowa State
Fair.

Immediately following the competition, the steers will
be sold at an auction, with proceeds going to the Ronald
McDonald Houses of Iowa.  Both the show ring event and
the auction are open to the general public.

The first Governor's
Charity Steer Show was held
during the 1983 Iowa State
Fair.  Since its inception, this
event has raised more than
$1.5 million.  Nearly all of
the show proceeds are
donated to the Ronald
McDonald Houses of Iowa,
which provide a "home
away from home" for fami-
lies of seriously ill and hos-
pitalized children.  There are three independent Ronald
McDonald Houses in Iowa, located in Des Moines, Iowa
City and Sioux City.  

This annual event is sponsored by the Iowa Beef
Industry Council and the Iowa Cattlemen's Association.
Governor Culver will be hosting this year's event.  Any
individual or business interested in participating in this
year's event can contact Brian Waddingham at the Iowa
Beef Industry Council, 515-296-2305. 

Beef Backer. 
It's What's for Winners. 

Iowa's Beef Producers are now accepting entries for
the 2009 Iowa Beef Backer Award. This prestigious award
program honors restaurants whose extraordinary leader-
ship in menuing and marketing beef sets them apart
from their foodservice peers.  

"The Beef Backer program is our way of identifying
and giving recognition to innovators who demonstrate
passion for the power of beef on the menu," said Scott
McGregor, beef producer from Nashua, Iowa, and

Chairman of the national beef checkoff  Foodservice
Committee. "There's no one criterion for what makes a
Beef Backer. It’s the collective elements of volume of beef
sales, creative ways of
serving beef, special pro-
motional activities and
waitstaff training.   We
encourage operations of
all sizes to enter."

Entries will be judged
in the following areas:
creativity, cuts, quality,
quantity, communications, coaching and cooperation.
Winners receive an award plaque to display in their
restaurant, publicity in local and state media and an
opportunity to be considered for the National Beef
Backer Award. 

Entries must be received on or before August 3, 2009.
Applications are available at www.iabeef.org under the
Foodservice section.  For more information contact the
Iowa Beef Industry Council at 515-296-2305. 

Summer grilling promotions
light a fire under beef sales
Check off-funded retail promotions drive
consumer grilling purchasing decisions.

The Beef Checkoff Program is firing up the grill on its
annual Summer Grilling campaign to ignite strong sum-
mer beef sales at retail.  Efforts will be launched on both

the national and
state level to entice
consumers to
choose beef,
America's favorite
protein, when
grilling this summer. 

"The 2008 sum-
mer grilling season
was very successful
and we were pleased
with the results,"
says Helen Wiese,
Iowa Beef Industry
Council Federation
Director and
Chairmen of the
beef checkoff's Joint

Retail Committee and beef producer from Manning,
Iowa, "During the 2008 summer grilling season, 1.8 bil-
lion pounds of beef were sold. This is was a 2.3% or 100
million pound increase from 2007.   As one might expect,
steaks and burgers are the most popular beef items for
grilling.

Popular retailer promotions with long-standing beef
checkoff parnters such as Kraft A.1.®, Anheuser-Busch
and the Sutter Home/Build a Better Burger® contest will
continue this year.  New for the 2009 season is the
Alberto-Culver's Mrs. Dash and California Cheese
Healthy Beef Salad promotion that will place 50 million
coupons in Sunday papers across the country. 

"The great thing about these programs is that all of
the coupon redemption costs are covered by promotion-
al partners," says Wiese.  Our checkoff investment as pro-
ducers goes toward the creative development and media
costs for advertising these promotions.  On average for
every dollar we invest, our promotion partners are
investing $5 to $10.  That is a sizeable return on invest-
ment." 

The Iowa Beef Industry Council will enhance the
national Summer Grilling campaign in Iowa with
statewide radio advertising beginning the end of May
and airing until August.  In addition, nearly 90 grocery
retailers have taken advantage of the point-of-purchase
materials such as posters and beef grilling recipe
brochures, offered by the Iowa Beef Industry Council.  

Twenty-Seventh Governor’s 
Charity Steer Show

Krista Frazee
2009 Summer Intern 

Krista Frazee is a senior at Iowa State University
majoring in Public Service Administration in
Agriculture, with a minor in Journalism and Mass
Communications.  She is currently serving as the stu-
dent intern for the Iowa Beef Industry Council in Ames,
IA.  Krista grew up on a diversified crop and livestock
farm in southwest Iowa where her family feeds 500 head
of cattle a year.  She was an active member of 4-H for 9
years and was involved in her high school FFA chapter.
Krista was also a member of the Youth Beef Team.

During her time at Iowa State, Krista has been
involved with the Public Service and Administration in
Agriculture Club where she is currently serving as
President.  She has also been a member of the College of
Ag and Life Sciences Student Council for three years,
and is currently serving her second term as Secretary.
Krista is also a member of Collegiate 4-H and the
Collegiate Beef Team.  


