
      The Iowa Beef Industry Council (IBIC) recently
embarked on a trade mission trip to Japan in Novem-
ber.  Japan remains a vital market as it ranks number
one for exports of U.S. beef.  During the mission, led
by the Iowa Economic Development Authority, there
were meetings with top import companies interested
in U.S. beef. Tamara Heim, beef farmer and IBIC
elected director from Logan, and Dainna Smith, beef
farmer and IBIC Director from Decorah, represented
the interests of Iowa’s beef farmers.
      “During meetings with import buyers, we learned
the key to remaining in Japan is to be priced compet-
itively with a quality product,” states Heim.
      IBIC has a mission to expand beef’s position in the
domestic and global marketplace. The national and
state Beef Checkoff Programs are not allowed to in-
fluence or engage in policy activities. It is imperative
for trade mission participants to have a firm under-
standing as it relates to market access and how to de-
liver promotions in the most efficient way. One of the
goals of this mission is to gain a deeper understand-
ing of the complexities in the international market for
beef to meet this demand. According to the U.S. Meat
Export Federation (USMEF) data, the value of the in-
ternational markets for beef add $277.31 value per
head to a fed steer year to date.

      During the trip, attendees visited a Wagyu farm
operation. This allowed the attendees to see and learn
first-hand how Wagyu beef is raised. The attendees
also participated in an in-store promotion of U.S. beef
at a local grocery store which allowed them to expe-
rience how consumers shop for their product.
      “Japan has produced a high quality Wagyu product
for many years. We need to continue to understand
what our international customers want from us as
farmers and work to meet the demand,” comments
Smith on the farm operation in Japan.
      “It was exciting to see the Wagyu farm operation
and how it compares to our domestic production.  Al-
though there are differences, it is clear the Japanese
want similar traits such as the high quality, safe, and
affordable food as we do in the U.S.,” adds Heim.
      The mission was coordinated by Iowa Economic
Development Authority with representatives from
the Iowa Beef Industry Council, Iowa Pork Producers
Association, Iowa Corn Promotion Board and several
other private business professionals. Checkoff invest-
ments with USMEF assisted with many of the in coun-
try meetings while promoting U.S. beef in these
countries.  The mission was partially funded by the
Iowa Beef Industry Council through the Iowa State
Beef Checkoff Program.

      Twenty-five years after establishing one of the na-
tion’s most iconic food brands, America’s beef farmers
and ranchers are leveraging the strong equity of Beef.
It’s What’s For Dinner. to reintroduce the brand to a
new generation of consumers. The relaunch will
blend the strongest assets from the long-loved brand
– such as the famous Aaron Copland “Rodeo” music
and the famous tagline – and couple those with new
creative assets. In total, the effort showcases the
pleasure that beef brings to meals, the people who
raise it and the nutritional benefits (such as protein)
that beef provides.
      The overall effort was designed with millennial
media preferences in mind. The campaign launched
October 9 with digital advertising and a new digital

platform at www.beefitswhatsfordinner.com, a single,
comprehensive location that provides an interactive
experience on all things beef, from cuts and cookery,
to a robust collection of beef recipes to an inside look
at the lives of the people who raise beef.
      The Utesch Family from Washta in northwest Iowa
is featured in the new Rethink the Ranch campaign,
which introduces consumers to the different seg-
ments of the beef industry.

      This all comes at a great time to enjoy beef. The re-
cently completed National Beef Quality Audit, funded
by the beef checkoff, shows a higher percentage of
beef is grading Prime and Choice – the two highest
grades USDA assigns – than it has in more than 35
years. Steak tenderness has achieved its best tender-
ness scores since testing began in 1990, according to
the National Beef Tenderness Study.
      German comments, “We will be extending this
campaign to consumers in Iowa with our digital and
traditional media tactics through the Beef Checkoff
Program. Consumers will have the opportunity to not
only learn about how cattle are raised to produce
quality beef, but have access to cooking tips and new
recipes.”
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