
      The Iowa Beef Industry Council (IBIC) recently embarked on a trade mission
trip to China to help support the efforts of US Beef into China. The trade mission
added to the confidence of the work that has been done with China. Scott McGre-
gor, Iowa beef farmer from Nashua, and Scott Niess, Iowa beef farmer from Osage,
representing beef farmers and ranchers during the trade mission. The visit in-
cluded travel to Shanghai, Beijing, Guangzhou and Hong Kong. 
      Niess commented, “The highlight
of the trip was a special dinner with
Ambassador Terry Branstad. He took
office in China last fall and it great to
opportunity to maintain the relation-
ship with him as we continue to en-
hance the demand for US beef in this
market.”
      IBIC has a mission to expand do-
mestic and global marketing oppor-
tunities. The trip included meetings
with large cold storage facilities,
wholesale and retail stores to better
understand the trends and market-
place of the Chinese consumer. Ac-
cording to the US Meat Export
Federation, US beef exports to China
totaled 3,020 metric tons valued at
$31 million in the second half of
2017, following the market reopen-
ing.  In January 2018, exports reached
the highest monthly volume to date at
819 metric tons, valued at $7.5 mil-
lion.

The Iowa Beef Industry Council is
pleased to announce that May is Beef
Month in Iowa.  Governor Kim Reynolds
has signed the May Beef Month procla-
mation in recognition of the importance
of Iowa’s beef industry to the state’s
economy. For May Beef Month promo-
tional resources, visit www.iabeef.org. 

      The Iowa Beef Breeds Council hosted an inaugural BBQ contest during the
Iowa Beef Expo in February. The Iowa State Beef Checkoff Program was a sponsor
of this event. Sixteen teams competed in the categories of smoked brisket and
beef short ribs. 
      The Beef Checkoff Program sponsored Cedar Rapids Restaurant Week and
crowed Zeppelins as the Best of Beef during a culinary experience event with 700
attendees. 
      Recently, the Iowa Beef Industry Council sponsored a promotion with Hy-Vee
dietitians for Heart Health Month in February. Hy-Vee dietitians featured beef cuts
in heart healthy recipes throughout their in-store and social media promotions.
Data from this promotion shows an increase of 5.74% for the sale of Hy-Vee beef
during the month of February. 
      Summer advertising campaigns will soon be launching across the state and in-
clude digital media tactics as well as print and radio. The Beef Checkoff Program
will be inspiring consumers (specifically millennials) to enjoy beef all summer
long with advertisements from the new “Nicely Done” campaign through Beef. It’s
What’s For Dinner efforts. 
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Rusty Gibbs of Monroe, joins IBIC as Director of
Industry Relations. Gibbs will be working closely
with beef farmers in and around Iowa as well as
key industry leaders to share the value of the
beef checkoff investment. Gibbs can be reached
at rusty@iabeef.org.
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